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Presidentõs Message 

 
 Hello to all fellow members and friends and happy holidays to 

one and all. 

 Yes, it is hard to believe but we are approaching the Holiday 

season, and I will say what everyone else has said, ñWhere in the world 

did the summer of 2011 goò?  We are all so busy these days with 

everything going on between work and all the other things we try to 

ñJAMBò into our busy life-style that the weeks and months just seem to 

cruise on by. And of course, the wettest summer on record didnôt help 

matter any. But for all of you who turned out for our annual golf outing; 

which we moved into the fall this year, know, it was a beautiful day of 

golfing and a great meal afterwards.   

 But the good news is, we are entering into our busy season and we 

are all ready to wash lots and lots of cars. Our upcoming event is our 

annual Holiday Dinner being held at the Holiday Inn at Montrose this 

year. Come out and enjoy an evening with fellow members and friends in 

our industry. An evening to catch up on what everyone else was doing 

throughout the year, and share in a meal and conversation to welcome in 

a new and prosperous year.  

As always, if anyone has an idea to better our association, contact myself 

or any board member.  Best wishes and good health to everyone and I 

hope to see all of you in 2012.  

Sincerely, 

 

 

 

 
Fred Dolweck 

OCWA President 

Fall  2011  

http://ohiocarwash.org/
mailto:ocwa1900@gmail.com
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Congratulations to, 

Erin Alder, the 

winner of the 2011 

Raffle, a two night 

getaway to the 

cottages at the 

Waterôs Edge. 

Thank you to all 

who participated. 

http://custombuiltbrush.com/
http://modularfloors.com/
http://diamondshine.com/
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Robert and his wife, Donna, to whom he was married for 60 years, were world 

travelers and avid NASCAR fans. Robert will be greatly missed among the Car 

Wash industry, and our thoughts and prayers go out to his family and friends.  

The OCWA recognizes the loss of a long time member 

and patriarch of the Car Washing industry. 

Robert J. Unsworth Sr., age 79 of Canton, Oh., passed 

away Saturday Oct. 29, 2011. He was born March 21, 

1932 in Hartville, Oh. Robert Unsworth was a U.S. Air 

Force veteran. After his time in the service he opened his 

first of two gas stations.  In 1967 he opened Robo Car 

Wash in Meyers Lake Plaza and in 1981 opened Hillsdale 

Car Wash and Robert has been in business for 57 years. 

We are saddened to announce the death of  

Mr. Robert J. Unsworth Sr. of Hillsdale Car Wash. 

http://www.drbsystems.com/
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2011 Golf Outing at Prestwick Country Club 

 

Thanks to all who made it a great day! 

 

Hole Sponsors: 

 

Diamond Shine Car Wash Solutions  

 

Ohio Auto Supply - Professional Detailing 

Products & Car Wash Solutions  

National Automotive Chemical  

DRB Systems, Inc.  

 

Harrell's Car Wash Systems  

 

Speedie Liquid Waste Removal & 

Drain Services  

 

Synergy Solutions  

Door Prizes from: 

 

Jeff Evans Insurance 

 

Ohio Auto Supply 

 

Golf Tec 

 

Stitches & Screens 

 

Prestwick Country Club 

http://www.diamondshine.com/
http://www.professionaldetailingproducts.com/
http://www.professionaldetailingproducts.com/
http://www.nachemical.com/
http://www.drbsystems.com/
http://www.hcws.com/
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  When Eric Wulf took over as executive director of the International Carwash Association, one of his goals was to 

strengthen the "international" in the ICA's name. Since taking over in January 2009, Wulf has reached out around the globe, building 

formal ties with the Italian association of carwash vendors and opening dialogue with industry associations in Australia, Canada, 

Germany, the United Kingdom and the Netherlands. 

 This fall, Wulf and a contingent of carwash industry professionals embarked on a tour of some of Germanyôs most 

innovative carwash companies and attended Automechanika, the largest European trade show for the automobile sector. 

The group consisted of 28 ICA members representing both the retail operator and supply sides of the industry. Suppliers included 

point-of-sale, equipment, water reclamation and chemical manufacturers, as well as distributors. 

 

Modern Car Care recently caught up with Wulf to get his impressions of the Germany trip and the European carwash industry. 

MCC: You took a delegation of carwash industry professionals to Germany this fall. What advantages can U.S. carwash 

professionals gain by attending an event like Automechanika and touring foreign facilities like Mr. Wash Auto-Service? 

EW: The trip to Germany was a learning opportunity for our members and the association. We were able to visit with European 

manufacturers and carwash sites, providing new ideas from markets that are less familiar to most of us. Additionally, we were able to 

network with suppliers and operators and evaluate what opportunities may exist in those markets for our members. 

 

MCC: What was the most impressive aspect to the Mr. Wash Auto-Service facility you toured? What surprised you most about this 

impressive German operation? 

 

EW: The sheer scale of Mr. Wash is immediately the most impressive. The total investment for the site we visited in Stuttgart was 

approximately ϵ30 million ð thatôs more than $40 million! The site has a double washing conveyor, a double detailing conveyor and 

(Eric Wulf Continued on page 6)  

6 Questions with Eric Wulf, 

International Carwash Association  

http://nachemical.com/
http://www.carwash.org/Pages/default.aspx
http://automechanika.messefrankfurt.com/global/en/besucher/willkommen.html
http://www.mrwash.de/
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(Eric Wulf continued from page 5) 

more than 40 self-serve interior cleaning stations. Beyond the scope, the most surprising aspect was a relatively high use of labor in 

the wash process ð there were three prepping stations prior to the conveyor. Also, while the site features roughly one-dozen petrol 

pumps, carwashes are not vended from those pumps. Instead, those customers must leave their car and purchase their wash from an 

inside clerk. 

 

MCC: How would you compare the health of the European carwashing industry to what we are experiencing in the United States? 

 

EW: Most of the European market is considered mature and is not dissimilar to the United States in terms of growth rates. Germany 

has the strongest economy in Europe right now and eastern Europeôs emerging economies do seem to have higher growth potential in 

carwash right now. Most estimates place total retail carwash sales in Europe being within the same range as the United States. One 

significant difference is the profile of the operator. The European carwash market is dominated by petroleum retailers, though there is 

growth in the owner-operator segment. 

 

MCC: For those in the industry who have not attended Automechanika in Frankfurt, how would you describe the spectacle that is 

Europeôs largest trade show for the automobile sector? What stood out this year in the showôs designated carwash area? 

 

EW: Automechanika features a diverse universe of automotive products, and carwash is but one component. One nice feature of their 

carwash section is that it is outdoors and cars are actually being washed. Also different from North American trade shows is the style 

of exhibition. Most booths feature food and drink and even have scheduled, hosted meals for visitors. 

 

MCC: As you have reached out internationally since taking over as executive director, what has been the biggest challenge in 

spearheading efforts to establish better communication and exchange of ideas between international carwashing groups? What can we 

expect in the near future? 

 

EW: Knowing that the professional carwash industry is becoming more global and diverse, we have made international outreach a 

focus of our work in recent years. We have established ties with carwash associations in the Netherlands, Germany, Italy and the 

United Kingdom over the past two years. International Carwash Association, along with Federlavaggi (the Italian association of 

carwash suppliers), will be hosting a global carwash association summit in Bologna, Italy, next spring, in conjunction with the 

Autopromotec trade fair.   (Continued on page 7) 

http://hcws.com/
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(Eric Wulf Continued from page 6) 

MCC: Your tour concluded in Munich in time for Oktoberfest. 

Give us a little flavor of what that experience was like. Speaking 

of flavors, what was your favorite Oktoberfest beverage? 
 

EW: Yes, we did find some time to enjoy the sights during our 
trip, and Munich was certainly a highlight. We spent one day at 

Oktoberfest, participating in what was the 200th anniversary of 

the annual festival. Iôll acknowledge that the group enjoyed 

itself, and maybe I should stop there! 

 

Source: http://www.moderncarcare.com/articles/2010/11/6-

questions-with-eric-wulf-international-carwash-association.aspx 

http://belenkyinc.com/costs
http://petitautowash.com/
http://www.moderncarcare.com/articles/2010/11/6-questions-with-eric-wulf-international-carwash-association.aspx
http://www.moderncarcare.com/articles/2010/11/6-questions-with-eric-wulf-international-carwash-association.aspx
http://ohiocarwash.org/
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http://www.ohiocarwashinsurance.com/

